
 

 

 

NRRT 270 Syllabus 

 Principles of Natural Resource Tourism 

Department of Human Dimensions of Natural Resources 
Colorado State University 

INSTRUCTOR INFORMATION 

Professor: David W. Knight, PhD 
 e-mail: David.Knight@colostate.edu 
Teaching Assistant: Salme Neubert, ABD 
 e-mail: Salme.Neubert@colostate.edu 
Teaching Assistant: Amy Schneider, PhD student 
 e-mail: Amy.Schneider@colostate.edu 

*Syllabus subject to change at instructor’s discretion* 

COURSE DESCRIPTION 

This course provides students with an informational foundation in tourism and 
commercial recreation and gives students a more extensive knowledge of the tourism 
industry. Historical perspectives, the organization of tourism, and supply and demand 
components of the tourism industry are examined. The dynamic and pluralistic nature 
of the tourism industry is discussed. NRRT 270 is a required course for all Natural 
Resource Recreation and Tourism (NRRT) and Hospitality Management (HM) majors. 

COURSE OBJECTIVES 
1. To provide students with an informational foundation in tourism and commercial 

recreation and to help students develop a more extensive knowledge of the tourism 
industry. 

2. To generate an awareness of the concerns of the travel and tourism industry and 
develop skills for identifying industry problems and proposing solutions. 

3. To gain an understanding of the relationships between tourists, tourist  
developments and the agencies and institutions that provide opportunities and 
programs for tourists. 

COURSE MATERIALS 

Free Required Text: 

Goeldner, C. R., & Ritchie, J. R. (2012). Tourism: Principles, practices, philosophies, 12th 

Edition. Hoboken, NJ: John Wiley & Sons, Inc. 

Please note, this book is available to you for FREE as an e-book through 
course reserves. Additional readings may be required and announced in class for 
certain topics. These materials will be made available for students for free through 
Canvas.  
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COMMUNICATION  

Your success in this course is very important to Dr. Knight. Please don’t hesitate to reach 
out anytime. It is best to reach both the TAs & Dr. Knight directly through the Canvas 
inbox tab to ensure all e-mails are received. You can expect a prompt reply from our 
team. Please note, communication submitted on the weekends may not be answered 
until the following Monday, so it is to your advantage to plan ahead. 
 

CANVAS 

For all of your courses, you will be using a Learning Management System called Canvas. 
CSU has many resources for students who are new to Canvas. Access to your courses 
on Canvas opens up the Friday before the start of the course. To access your courses on 
Canvas, click here. *CSU also has a Canvas Orientation Course that is helpful for 
students who have never used Canvas before and it is strongly encouraged that all new 
students complete this orientation prior to starting their first course.  

 

COURSE PRESENTATION AND PROCEDURES 

This course will be presented via in-class lecture, with other course content / materials 
provided in the Canvas (online) learning environment. The course is organized into 
fifteen weekly modules. Each module number basically reflects the week (i.e., Module 1 
reflects the first week of content, Module 2 reflects the second week of content, etc.). 
Each module is divided up into a number of parts. Within each part, a combination of 
readings, interactive materials, and other graded activities are provided. Each of these 
activities are organized in sequential order, and should be completed as such. Make 
sure that all assigned tasks and readings are completed prior to moving on to the next 
module. Please note, the weekly quizzes help you review your understanding of the 
module material. You will not be able to view all modules at once, but new 
modules will be made available as the material is being taught in class (be 
sure to review each module page & complete the weekly quiz/assignments). 
Note: you’ll finish this class after completing Module 15; there is no final during 
Week/Module 16.  

 

PARTICIPATION EXPECTATIONS 

To get the most out of this course, it is recommended that you devote six hours a week 
to do the listed readings, read/listen to lectures/presentations, participate in any 
prescribed activities, and complete your quizzes. This is an undergraduate level course 
that examines a range of theoretical concepts and practical examples within the tourism 
and natural resource context. There are high expectations regarding the quality of the 
work presented and the meeting of assessment deadlines. It will also be necessary to 
take the time to allow for critical thinking and analysis of concepts and issues presented 
to obtain a high grade. 

http://info.canvas.colostate.edu/student-resources.aspx
http://info.canvas.colostate.edu/login.aspx
https://colostate.instructure.com/courses/18480


 

 

 

GRADING 

I. COURSE GRADING  

Task Percent of Grade Total Points 

Assignments (5 @ 20 points each) 15% 100 

In-class discussions (5 @ 10 points each) 8% 50 

Quizzes (10 @ 10 points each) 15% 100 

Tests (4 @ 100 points each)  62% 400 

Total 100%  650 

  

Grades will be based on the total points accumulated from requirements listed above. 
Instructors will use +/- Grading. Grades will be assigned as follows. 

 

Letter Grade Percentage % 

A+ 98+ 

A 94–97 

A- 90–93 

B+ 88–89 

B 84–87 

B- 80–83 

C+ 78–79 

C 70–77 

D 60–69 

F Less than 60 



 

 

  
II. COURSE REQUIREMENTS 

Your final score in this course will be based on the following graded tasks: 5 
assignments, 5 in-class discussion exercises, 10 quizzes and 4 exams. Dates for 
these assessments are specified in the course schedule provided below and noted in 
Canvas. Study guides to assist with preparation for the exams will be provided in the 
week prior to the exam date. Quizzes are developed to help you prepare for the exams 
and are open book and not timed. Assignments are designed to encourage thinking 
about and applying concepts presented in lecture materials and in the course textbook 
and readings. A total of five assignments will be given at various times throughout the 
semester. Five in-class discussions given throughout the course will also be required to 
help you connect with peers and build community while collectively analyzing vital 
aspects of the tourism field. More specific guidelines and expectations for each 
exercise/assignment are outlined in Canvas.  

LATE WORK POLICY 

No late work will be accepted unless you are not feeling well or there are extenuating 
circumstances (e.g., medical, family, personal emergency). If you believe that your 
circumstance, qualifies for this "extenuating circumstance" exemption, contact the 
professor via e-mail as soon as possible and explain the reason for the late submission. If 
at any time you are concerned about your grade in this course, you are encouraged to 
communicate with the instructors as soon as possible.  

TENTATIVE SCHEDULE 

*Below is a tentative schedule for this course. The instructor reserves the right to change 
this schedule at any time during the semester. As a student enrolled in this course, one of 
your responsibilities is to submit course work by the due dates listed in the course 
schedule. You are expected to read all e-mails from Canvas for information regarding 
assignments, updates, etc. The schedule includes lecture topics, readings and 
placement of graded tasks (i.e., assignments and quizzes/exams; the in-class 
discussions will be held randomly throughout the semester). More information 
will be provided in Canvas. 

To help you stay on track, consider Part 1, 2, & 3, etc. as days in the week - i.e., Part 1 
you should aim to complete on Mondays, Part 2 by Wednesdays and 3 & 4 by Fridays. 
On-campus lectures basically follow this M, W, F schedule. As long as you complete all 
three parts by each Friday you should stay on track and be successful in the class. Note 
that quizzes and exams are due Fridays. Typically, each quiz generously prepares you 
for the exams – so they are worth your time .  

 

 



 

 

 

Date In-Class Topic  Readings Assignments 

SECTION I (Weeks 1-9) 

TOURISM OVERVIEW & CAREERS IN TOURISM 

Module 1: Aug 23-29 

Mon, Aug 23 Course Introduction & Syllabus    

Wed, Aug 25 Professor / TAs - Introductions    

Fri, Aug 27 Defining & Classifying Tourism 
Readings: Goeldner & 
Ritchie, Ch. 1   

Module 2: Aug 30-Sept 5 

Mon, Aug 30 

Tourism Components & 

Characteristics 

Readings: Goeldner & 

Ritchie, Ch. 3   

Wed, Sept 1 Tourism Careers  

Assignment 1: 
Tourism Careers 

Fri, Sept 3 Tourism Trends   Module 2 Quiz 

 
CURRENT TRENDS & HISTORY OF TOURISM 

Module 3: Sept 6-12 

Mon, Sept 6 LABOR DAY - NO CLASS    

Wed, Sept 8 Tourism Trends (Continued) 
Readings: Goeldner & 
Ritchie, Ch. 2  

Fri, Sept 10 History of Tourism   Module 3 Quiz 

 
TOURISM ORGANIZATIONS 

Module 4: Sept 13-19 

Mon, Sept 13 

International, Developmental, & 

Regional International Organizations    

Wed, Sept 15 
Int., Dev., & Regional Int. 
Organizations (Continued) 

Readings: Goeldner & 
Ritchie, Ch. 4 

Assignment 2: 
Tourism 
Organizations 

Fri, Sept 17 
National, Regional, State & Local 
Organizations  Module 4 Quiz 

Module 5: Sept 20-26 

Mon, Sept 20 Exam 1 Review Guide    

Wed, Sept 22 Exam 1 Review Guide    

Fri, Sept 24 Exam      EXAM 1 

 
THE TOURISM INDUSTRY & RESEARCH 

Module 6: Sept 27-Oct 3 

Mon, Sept 27 Tourism Transportation 
Readings: Goeldner & 
Ritchie, Ch. 5 & 7   

Wed, Sept 29 Hospitality & Related Services 

Readings: Goeldner & 

Ritchie, Ch. 6  
Fri, Oct 1 Tourism Distribution  Module 6 Quiz 



 

 

Module 7: Oct 4-10 

Mon, Oct 4 Tourism Attractions 
Readings: Goeldner & 
Ritchie, Ch. 8   

Wed, Oct 6 Tourism Research 
Readings: Goeldner & 
Ritchie, Ch. 18 

Assignment 3: 
Colorado Tourism 

Fri, Oct 8 AMY & SALME - Topic TBD   Module 7 Quiz 

 
TOURISM MARKETING 

Module 8: Oct 11-17 

Mon, Oct 11 Tourism Marketing 
Readings: Goeldner & 
Ritchie, Ch. 19   

Wed, Oct 13 Tourism Marketing (Continued)   
Fri, Oct 15 Tourism Marketing (Continued)  Module 8 Quiz 

Module 9: Oct 18-24 

Mon, Oct 18 Exam 2 Review Guide    

Wed, Oct 20 Exam 2 Review Guide    

Fri, Oct 22 Exam      EXAM 2 

 

SECTION II (Weeks 10-16) 

TOURIST MOTIVATIONS & BEHAVIORS 

Module 10: Oct 25-31 

Mon, Oct 25 Tourism Motivations 
Readings: Goeldner & 
Ritchie, Ch. 9   

Wed, Oct 27 Cultural Tourism  

Assignment 4: 
Pro-poor tourism 

Fri, Oct 29 Sociology of Tourism 

Readings: Goeldner & 

Ritchie, Ch. 11 Module 10 Quiz 

 
TOURISM SUPPLY/DEMAND & ECONOMIC IMPACTS 

Module 11:  Nov 1-7 

Mon, Nov 1 Supply & Demand in Tourism 

Readings: Goeldner & 

Ritchie, Chs. 12 & 13   

Wed, Nov 3 Tourism Economics 

Readings: Goeldner & 

Ritchie, Ch. 14   

Fri, Nov 5 
The Many Types of Tourism: An 
Overview (M12)   Module 11 Quiz 

 
TOURISM IN A BROADER CONTEXT 

Module 12: Nov 8-14 

Mon, Nov 8 Types of Tourism (Continued) 
Readings: Goeldner & 
Ritchie, Ch. 10   

Wed, Nov 10 Winter Sports & Mountain Resorts  

Assignment 5: 
Wildlife Tourism 

Fri, Nov 12 
Tourism & the Natural Environment: 
An Overview (M14)  Module 12 Quiz 



 

 

Module 13: Nov 15-21 

Mon, Nov 15 Exam 3 Review Guide    

Wed, Nov 17 Exam 3 Review Guide    

Fri, Nov 19 Exam     EXAM 3 

THANKSGIVING BREAK (Nov 22-28) 

TOURISM & THE ENVIRONMENT 

Module 14: Nov 29-Dec 5 

Mon, Nov 29 Ecotourism 
Readings: Goeldner & 
Ritchie, Ch. 17   

Wed, Dec 1 Ecotourism (Continued)   

Fri, Dec 3 Sustainable Tourism 

Readings: Goeldner & 

Ritchie, Ch. 15 & 16 Module 14 Quiz 

 
SPECIAL TOPICS & COURSE WRAP-UP 

Module 15: Dec 6-12 

Mon, Dec 6 

The Future of Tourism / Leadership 

in Tourism 

Readings: Goeldner & 

Ritchie, Ch. 20  

Wed, Dec 8 Exam 4 Review Guide  Module 15 Quiz 

Fri, Dec 10 Exam   EXAM 4 

Module 16: Dec 13-17 - No Course Final! Congrats! You Have Finished the Course! 🎉 

 
COURSE POLICIES & OTHER PROCEDURES  

ACADEMIC INTEGRITY POLICY 
This course will adhere to the CSU Academic Integrity Policy as found in the General Catalog, the 
Graduate and Professional Bulletin, and the Student Conduct Code. Academic integrity is 
conceptualized as doing and taking credit for one’s own work. Violations of the university’s 
academic integrity standards include, but are not limited to: 

 Cheating—includes using unauthorized sources of information and providing or 
receiving unauthorized assistance on any form of academic work or engaging in any 

behavior specifically prohibited by the faculty member. 

 Plagiarism—includes the copying of language, structure, ideas, or thoughts of another, 
and representing them as one’s own without proper acknowledgment. 

 Unauthorized Possession or Disposition of Academic Materials—includes the 
unauthorized selling or purchasing of examinations or other academic work; stealing 
another student’s work; unauthorized entry to or use of material in a computer file; and 
using information from or possessing exams that an instructor did not authorize for 

release to students. 
 Falsification—includes any untruth, either verbal or written, in one’s academic work. 
 Facilitation—includes knowingly assisting another to commit an act of academic 

misconduct. 

http://graduateschool.colostate.edu/current-students/bulletin.aspx
http://www.conflictresolution.colostate.edu/conduct-code


 

 

 

At a minimum, violations will result in a grading penalty in this course and a report to the Office 

of Conflict Resolution and Student Conduct Services. 

COPYRIGHT 

Please do not share material from this course in online, print, or other media. Course material is 

the property of the instructor who developed the course. Materials authored by third parties and 

used in the course are also subject to copyright protections. Posting course materials on 

external sites or sharing materials with those not registered in the class may violate both 

copyright law and the CSU Student Conduct Code. Students who share course content without 

the instructor’s express permission could face appropriate disciplinary or legal action. 

CSU HONOR PLEDGE 

This course will adhere to the CSU Academic Integrity/Misconduct policy as found in the General 
Catalog and the Student Conduct Code. Academic integrity lies at the core of our common goal: 
to create an intellectually honest and rigorous community. Because academic integrity, and the 
personal and social integrity of which academic integrity is an integral part, is so central to our 
mission as students, teachers, scholars, and citizens, I will ask that you affirm the CSU Honor 
Pledge as part of completing your work in this course. Further information about Academic 

Integrity is available at CSU’s Academic Integrity - Student Resources. 

 

STUDENT CASE MANAGEMENT (AND UNIVERSITY-SANCTIONED 

ABSENCES) 
If you are unable to engage in the weekly content of this course and submit assessments on 

the required due date, due to a personal crisis during the semester, you must contact CSU 

Student Case Management and Referral Coordination 

http://www.studentcasemanagement.colostate.edu/. This office provides crisis prevention and 

intervention services. In difficult situations, such as medical, mental health, behavioral, personal 

or family crisis, illness, or injury, a student may find it difficult to navigate the resources and 

services available. Student Case Managers consult with students, faculty, staff, families, and 

providers to offer guidance on the next best steps. Once the instructor of this course receives 

confirmation of the personal crisis that you have experienced from Student Case Management, 

they will determine how to best handle the content and/or assessments that you have missed. 

 

MANDATORY REPORTING 

CSU’s Discrimination, Harassment, Sexual Harassment, Sexual Misconduct, Domestic Violence, 

Dating Violence, Stalking, and Retaliation policy designates faculty and employees of the 

University as “Responsible Employees”. This designation is consistent with federal law and 

guidance, and requires faculty to report information regarding students who may have 

experienced any form of sexual harassment, sexual misconduct, relationship violence, stalking 

http://catalog.colostate.edu/general-catalog/policies/students-responsibilities/#academic-integrity
http://catalog.colostate.edu/general-catalog/policies/students-responsibilities/#academic-integrity
https://tilt.colostate.edu/integrity/resourcesStudents/
http://www.studentcasemanagement.colostate.edu/


 

 

or retaliation. This includes information shared with faculty in person, via electronic 

communications, or in class assignments. As “Responsible Employees”, faculty may refer 

students to campus resources (see below), together with informing the Office of Support and 

Safety Assessment to help ensure student safety and welfare. Information regarding sexual 

harassment, sexual misconduct, relationship violence, stalking and retaliation is treated with the 

greatest degree of confidentiality possible, while also ensuring student and campus safety. 
 

 Any students who may be the victim of sexual harassment, sexual misconduct, 

relationship violence, stalking or retaliation is encouraged to report to CSU through 

one or more of the following resources: 

o Emergency Response 911 

o Deputy Title IX Coordinator/Office of Support and Safety Assessment (970) 491-
1350 

o Colorado State University Police Department (non-emergency) (970) 491-6425 

 

UNIVERSAL DESIGN FOR LEARNING 

I am committed to the principle of universal learning. This means that our classroom, our virtual 

spaces, our practices, and our interactions be as inclusive as possible. Mutual respect, civility, 

and the ability to listen and observe others carefully are crucial to universal learning. 

 

ACCOMMODATION OF NEEDS 

If you are a student who will need accommodations in this class, please contact me to discuss 

your individual needs. Any accommodation must be discussed in a timely manner prior to 
implementation. A verifying memo from Resources for Disabled Students may be required before 
any accommodation is provided. 

 

SYSTEM, MULTIMEDIA, AND SOFTWARE REQUIREMENTS 

For this course, it is recommended that you use Google Chrome as your web browser. This will 

ensure that the weekly content and pdf links function as designed. If you do not have Google 
Chrome, you will still be able to access the content for this course, however, you may have to 
download it as a pdf file. Furthermore, web links may need to be copied into your web browser 
as they may not be automatically linked. Having trouble with the multimedia in this course? See 
the solutions below. Also, it is highly recommended that you access your course via a high-
speed Internet connection. 

 

 Problems with opening PDFs? 

o Download Adobe Reader. 
 

 YouTube videos not playing? 

o Download Flash Player. 
 

 Videos not opening or playing on your Mac? 

o Download Windows Media Components for QuickTime. 

http://rds.colostate.edu/
http://get.adobe.com/reader/
http://get.adobe.com/flashplayer/
http://windows.microsoft.com/en-US/windows/products/windows-media-player/wmcomponents


 

 

 

 Can’t open content created with Microsoft Office Products? Download the following 
viewers: 

o Word Viewer 

o PowerPoint Viewer 

o Excel Viewer 
o Microsoft Office Compatibility Pack for Word, Excel, and PowerPoint File Formats 

 

 Still having issues: 
o Call the CSU Help Desk at 970-491-7276 or e-mail Help Desk Support 

 

You must have speakers installed and working properly on your computer before beginning the 

course. You may need access to Microsoft Word, PowerPoint, and/or Excel to complete 
assignments. If you do not have access to the Microsoft Office applications, you may use one of 

the following free resources that allow you to save your files with Microsoft Office file extensions 

(.doc, .docs, .ppt, .xls.): 

 Google Apps for CSU—a free, outsourced communications suite endorsed by The 
University Technology Fee Advisory Board (UTFAB) 

 Open Office—an open-source productivity suite 

 

TECHNICAL SUPPORT 

Need technical assistance with your Canvas course? Try the following: 
 Visit the Help Desk web page to troubleshoot common browser and Java issues. 

 Call 970-491-7276. 

 e-mail Help Desk Support. 

 

SUGGESTED STUDY METHODS 

Learning requires skills and habits across university courses, whether online or face-to-face. To 
be successful in this course you will need: 

 Space—Establish a comfortable and well-organized physical workplace. 
 Time management skills—Set personal study and "classroom" time as you would do 

for any traditional course. 
 Organization skills—Print out all class material (modules, PowerPoints, assignments, 

additional resources, and any work you generate) and keep everything in a single 
location. Maintain electronic backups of all class materials. 

 Communication skills—Demonstrate a willingness to interact with your instructor and 
classmates through e-mail, phone calls, discussion boards, and active participation in all 
class activities. 

 Initiative—Seek help from your instructor and classmates, ask questions as they arise. 
 Discipline—Pace yourself, complete all activities and assignments before the due date, 

follow through on all class requirements to completion. 

 
The more closely you adhere to the recommendations above the greater your chances of 
having a successful semester and a rewarding learning experience. 

http://www.microsoft.com/download/en/details.aspx?id=4
http://www.microsoft.com/download/en/details.aspx?id=13
http://www.microsoft.com/download/en/details.aspx?id=10
http://www.microsoft.com/download/en/details.aspx?displaylang=en&amp;id=3
mailto:help@colostate.edu
https://eid.colostate.edu/gmail/Create.aspx
http://www.openoffice.org/
http://help.ramct.colostate.edu/student-support.aspx
mailto:help@colostate.edu
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